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((Headline-Beispiel))
The Swiss banking centre campaign has gone live. Get on board!

((Textbeispiel))
The Swiss banking centre stands for stability, innovation and dedication – values that govern banks’ day-to-day work, and we are justifiably proud of them. In recent years, however, the industry’s public image has come under increasing pressure. Trust can no longer be taken for granted in today’s environment, so it is no longer enough just to be doing good work in the background, we have to be visible and prepared to engage in dialogue. Only by being open and being noticed can we build trust.
This is why Swiss Banking, the umbrella association of banks in Switzerland, is launching a nationwide campaign on 16 September 2025 focused on expressive short films and fascinating podcasts that will be broadcast mainly via LinkedIn, Instagram, Spotify and YouTube. The aim is to strengthen dialogue with the public at large. Geared to a contemporary audience and designed for high impact, it will show how diverse and forward-looking the banks in Switzerland are and how relevant our industry is to society and the national economy.
Here at ((name of your organisation)), we can play an active part in the campaign by liking, sharing and commenting on social media posts. Help us to make a strong case for our industry:
· Familiarise yourself: Read the brief campaign presentation and consult the campaign website (links below). Then you can spread the word. 
· Share, like and comment: Follow Swiss Banking on LinkedIn, Instagram, Spotify and YouTube. Share, like and comment on posts you find relevant to send out a positive signal about the campaign and increase its reach.
· Update your e-mail signature: Add the official campaign wording to your e-mail signature to show your commitment. 
· Keep up to date: Sign up to the newsletter via the campaign website and be among the first to read all the latest news.
We can achieve a lot together. Get on board!

((Weiterführende Informationen verlinken))
· Brief campaign presentation (PPT)
· Questions and answers (PDF)
· E-mail signature 
· Campaign website and newsletter sign-up at www.the-river.ch (from 5 p.m. on 16 September 2025)
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